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AMERICA FILM PRODUCTIONS, LLC

(a new corporation formed for this project) 

Loglines

for the production of

Six feature film screenplays:

“SLICER”

(Horror)

An ambitious surgeon with a cutting fetish is converted by his 

lover to the monumental world of the Dracula Empire only to be 

pursued by two half-breed vampire brothers.

“DECEPTION”

(Action/Adventure)

An aging American soldier turned contract agent for the government 

lives a life of espionage and barbarian drama. After many years of this 

harsh life he learns to treasure his family and become the DECEPTIONable 

man that he is.
                                          “EASTGATE”

The Black Viper Adventure

(Action/Adventure)

A brilliant teenage boy is thrust into the stealth worlds of Nazi spies 

in America and a charismatic super hero known as Black Viper.

“GRANDPA PEACE”

(Action/Adventure)

A ghetto grows up around an elderly woman's home. She is intimidated, 

beaten and robbed, but this strong woman is transformed into a blue 

haired Rambo and takes her neighborhood back by her own form of 

intimidation mixed with a unique ability to survive.

“PAST LIVES”

 In the past century, three thieves steal an ancient artifact dagger; The 

Sapphire Dragon. Karmic consequences manifest when reincarnation

unfolds into revenge and the same three men are at odds over the 

Sapphire Dragon, a century later.

   “GOOMBAHS”

An unconventional love story set within a ferocious background of mob 

betrayal, revenge and retribution where friendship runs as deep as the red 

blood in your veins and where that same friendship produces your killer.
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AMERICA Film Productions, LLC

Introduction
    The driving force behind this filmed entertainment production is John Silver a feature film director and Scott Salmon, a screenplay writer associated with award winning industry professionals to produce feature film screenplays from their broad screenplay inventory.

    The plan is to produce filmed entertainment releases in low cost areas of the country that have local cooperative governments and business communities. Entities that offer cost saving incentives including, REBATES AND TAX CREDITS. Some proposed areas are the states of Louisiana and Mississippi USA. At this time these locations will save budgeted capital via less expensive to no-cost locations, low equipment cost, low local crew cost, less transportation/travel expenses, low housing cost and substantial rebates and tax credits.

    The quality and market appeal of the feature film will be maintained by using one or two starring and/or co-starring box office draw talents and cameo appearances by equally well-known marketable celebrities.

    Jeff’s long career as a director has allowed him to be associated with many experienced award winning talents in the field of film production insuring a quality result of his feature films when utilizing their services.

    To guarantee a sound basis of development for the feature films, the screenplays will be delivered to a professional script doctor and be processed through a script polishing committee to fine tune them for a "shooting draft".

    Sam and Jeff's standard and goal is to complete and deliver a first class upbeat highly marketable feature film presentation at a low cost as compared to today escalated market. The following information will describe the film production and its distribution into the market place.

See you in the movies!

-i-

AMERICA Film Productions, LLC

The Limited Liability Corporation
Formation of the filmed production operating organization 

    John Silver and Scott Salmon are forming a feature film corporation for the purpose and scope here in set forth and it will function as a film production and distribution company known as AMERICA Film Productions, LLC, a State of Arkansas Corporation, USA herein after referred to as “AFP”.

Purpose and scope of the corporation

    The purpose of the corporation shall be limited to film production, distribution, licensing and/or sales related to those film markets including television and other related markets for the production of income and profit. The company is formed to produce, market and distribute films domestically and internationally.

Distribution of the films

   Domestic and international theatrical distribution by an independent film producer is usually negotiated with an established distribution company. If a satisfactory arrangement is not made Distribution may be completed by the producer of the film release. It is the intention of the corporation to develop both alternatives. If the film comes in significantly under budget, such excess funds may, in the discretion of the corporation be spent on the distribution or passed on the next production to assure screen value.

Management of the production

Management of the film production

    A.  The overall management and control of the business and affairs of the production shall be vested in the corporation. All major decisions (as hereinafter defined) with respect to the management and control of the corporation shall be made by lawful corporation procedures and vote.

   B.  The production shall have a manager (hereinafter referred to as the "production manager"), with duties as prescribed by the corporation. The production manager shall be responsible for the implementation of the major decisions of the production via the producer and/or co-producers.

   C. No act shall be taken, sum expended, or obligation incurred by the producer, production 
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manager or any venturer with respect to any of the following matters (herein called "major decisions"), unless such major decisions have been approved by the corporation:

      (1)  Financing or refinancing of the film production;   

      (2)  The sale, lease, transfer or mortgaging of all or any part of the property or products;

      (3)  Making any material change in the property or products;

(4)  The acceptance of any contracts or the entering into of any contracts or commitments for production or distribution;

(5)  Selecting depreciation and accounting methods, or other decisions with respect to treatment of various transactions for federal income tax purposes, consistent with the provisions of the corporation;

      (6)  Appointing successor management of the production;

      (7)  Approving each budget pursuant to policies of the corporation;

(8)  Making any non-budgeted expenditure or incurring any non-budgeted obligation by or of      the production involving a sum in excess of $10,000.00;

(9)  Determining the types, limits and companies to carry the insurance obtained by or on behalf of the production;

(10)  Any other decision or action, which by provision of the corporation is required to be approved by management of the corporation.

    If any manager desires to insure approval of any major decision, and for any reason is unable to secure through normal channels any response from the corporation management with respect thereto, then the manager seeking such approval shall have the right to call a meeting of the management by written notice to the same, stating the location of such meeting and specifying a date and hour for such meeting, which date shall be a regular business day not less than (2) days nor more than five (5) days after the date of such notice, and which hour shall be between the hours of 8:00 a. m. and 5:00 p. m., Little Rock, Arkansas, time on the date of such meeting, and specifying in reasonable detail the major decision concerning which approval is to be requested.

The marketing strategy

    The following markets will be contacted by the corporation or its distributor in an attempt to arrange contracts with respect to each film.

02

Domestic theatrical distribution

    Once a film is complete, theatrical rights will be open for bid to the major distribution companies in Los Angeles and/or New York unless a deal is structure before completion. It is contemplated that any such distribution would involve approximately ten of the eighteen major exhibition chains in the United States and Canada to total about 85% of the approximately 38,000 hard top theaters and a decreasing 525 drive-in theaters in both such countries. The major markets are as follows:

01.  Domestic theatre.  Twentieth Century Fox, Paramount, MGM, United Artist, among others are contemplated as potential distributors for release in the United States.

02.  Network television sales.  ABC, CBS, Fox and NBC to follow domestic theatre releases. The initial  payment should be up front. It is contemplated that initial licensing rights would involve two screenings subject to additional screenings upon additional payments.

03.  Syndicated television sales. Time/Life worldwide enterprises will follow domestic theatrical release and network licensing arrangements. This distribution would most probably involve an out right sale for unlimited screenings to approximately 10,000 owned and operated stations throughout the United States and Canada. Partial payment up front.

04.  Pay cable sales.  Home Box Office, ShowTime, Warner Amex, The Movie Channel, USA, among others, subject to timing factors, but usually following domestic theatrical release. Outright sales for the United States and Canada. Partial payment up front.

05.  Foreign theatrical and television sales worldwide. EMI and Rank in England for all English speaking countries outside the United States and Canada; CIC in Europe for the European Continent, Mid-East and partial areas in the Far-East and some Spanish speaking countries; Toho in Japan for balance of far east rights; Gloria and/or Constantine in Germany for all German speaking rights. outright sale in all areas. 

06.  C.D. sales.  RCA, Panasonic, and Sony, among others, rental or royalty sale arrangement.

   07.  Sound track sales. To be negotiated for possible album and CD recordings.

08.  Military rights. For eight major military theaters of operation around the world. U.S. Armed Forces motion picture division, Dallas, as well as Department of the Navy, Brooklyn Naval Yard. Outright sales.

   09.  Offshore satellite rights. In New York for all domestic commercial airlines. Outright sales.

10. Maritime rights. To the U.S. Maritime Service, San Francisco. Outright sale.

11.  Game rights. To all gaming companies. Outright sales.  
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12.  Educational distribution rights. To universities and schools in the United States to Pyramid Films, Los Angeles. Advance against rentals.

   13.  Merchandising rights. Any and all forms of commercial product lines mass market.

    The corporation will maintain close supervision and involvement in all areas of distribution through the life of the film. The company will further support the marketing effort via personal hands on efforts that aid the distributor and all marketing functions. More support will be given in the way of additional financial reserve via promotional funds for theatrical releases included in the production budgets.

    Any participation of a distributor in the pre-release costs of a film might reduce the investment tax credit, if any, which would otherwise be available to AFP or their corporate relationships.

Revenue distribution

    It is the intent of the corporation to return the investors original investment out of first proceeds and share all revenues with the investor on a 50/50 basis, pro-rata.

    Ownership of the filmed entertainment will remain with the corporation for life, but revenues will be divided with the investor as set forth above for ten years, after the investor gets the original investment back.

Production selection process

    Proposed projects are first evaluated against the proprietary criteria established by the corporation. When a project passes those criteria, a development meeting determines if a feasibility check of the project is within the budget parameters established by AFP. A further check is made to determine if there is a market for the proposed project and that the project is appropriate for the product mix held by the corporation at that time.

    To keep financial risks to an absolute minimum, the corporation will not commit to a project until it has been discussed with the distribution department and selected exhibitors. Following this input, development of the project begins and options may be placed on key talent.

    AFP will generally not proceed with a production without having solid distribution commitments and key talent in place. This greatly minimizes exposure to AFP and its investors.

     AFP has developed a proprietary methodology to evaluate the selection of film properties. This methodology includes control, scope, target audience, talent, entertainment, characterization and audio-visual factors.

    A.  Control.  AFP will only consider film properties, which can be produced either by, or under the supervision of AFP. AFP is responsible for the financing, development and general management of each project.
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    B. Scope.  The story/screenplay must have a theme that is clearly recognizable and of universal appeal. screenplays involving exotic computer generated elaborate special effects will generally be avoided. Projects involving the construction of massive sets, or requiring huge crowds or elaborate period costumes and sets will generally be avoided as well, unless full financing is offered. To pursue these types of films, other aspects of quality would have to suffer in order to maintain the required budget objectives.

    Every attempt will be made to keep the number of crew members as low as possible; large crews are less flexible and require disproportionate expenses for logistics in areas such as accounting, housing and catering.

    The corporation recognizes that the efficiency per crew member drops with a proportionate increase in the numerical size of the crew.

    C. Target audience.  AFP will design its filmed entertainment with a particular target group in mind. Generally, this will be for the 14-25 age market and/or the 25-40 age market, but will vary from film to film and in the case of animation, a complete new look at the market will be established.

    The corporation recognizes that a properly constructed script, (e. g., one with 80% American audio-visual content), and a professionally executed production, not necessarily and expensive production, is of primary importance in the potential success at the box office as well as in the other distribution outlets.

    D.  Talent.  It is anticipated that, with few exceptions, every  production will have recognizable names appropriate to the proposed film budget. The corporation believes that named talent assures at least a return of the negative cost through one or two channels of distribution.

    E.  Entertaining.  AFP will only make films that are entertaining. The corporation believes that the entertainment content of films is dependent, in part on having both positive (i. e., love and affection) and negative (i. e., death and setbacks, emotion). The entertainment value is heightened particularly in action adventure films, when the intensity and depth of transitions are high.

    F.  Characterization.  The corporation will favor films that are about someone with whom the audience can be sympathetic. The characters developed must match the developmental level of the target audience and be possessed with a clearly recognizable identification factor. 

    G. Audio/visual. The corporation believes that the musical soundtrack  should not take a "back seat" to visual components. The image-track coordination is essential in action/adventure. Also, action on the screen will be favored over words to communicate certain feelings and concepts to the audience.

Production
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    The corporation recognizes the importance of the "creative process" but views production of filmed entertainment as a business, with components much like an assembly line, with its three phases of production: pre-production, production, and post-production.

    By filming projects back to back in the locations aforementioned, keeping crew size small, efficient, and production calendar-time short the corporation believes that it will avoid many of the higher cost and work rule inefficiencies associated with certain labor unions. The corporation will nevertheless engage professionals affiliated with a union, which may command higher costs.

    Personnel selection will be based upon the comparison of the performance value of the individual sought against the cost of that individual.

    A.  Pre-production phase.  During the pre-production phase, all of the planning of the production is done and most of the possible contingencies during the production phase can be examined, planned for and anticipated.

    During pre-production, the marketing campaign will be outlined, including the initial development of poster art and ideas for "trailers" or advertisements to be used in theaters and on television.

    AFP will plan ahead to make certain that scenes or "hooks" in the feature production can be exploited in the promotion of that production.

    AFP recognizes that the pre-production phase is critical to the commercial success of a filmed entertainment production and that an excellently executed pre-production phase is essential to reduce any surprises (including avoidable costs) to an absolute minimum during the production and post-production of the marketing phases.

    B.  Production phase.  The actual shooting of the filmed entertainment begins during this phase. Since each day is very expensive, AFP will strive to limit the production phase from four to eight weeks.

    The above discussed ability to make commitments allows the production phase to immediately follow the pre-production phase. Independent producers often develop the pre-production elements and then they have to stop to secure 100% of the financing before commencing with production with the result that is not possible to retain important directors, production managers, art directors and talent. This loss of momentum is costly in terms of duplication of effort and loss of focus with multiple productions this is avoided. 

    By flowing from pre-production to production, the advance planning should yield significant benefits as the key individuals are already well versed with what needs to be done and when. This keeps operations running smoothly, with excellent logistical transitions between set-ups, thus 
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keeping the production within the budget and allowing the creative elements the cushion to pursue alternatives not always foreseeable in the pre-production phase.

    AFP will have arrangements with companies specializing in filmed entertainment product placement. Such produce placement can significantly reduce production costs; AFP may obtain cost reductions with airlines, hotels, automobile manufacturers and other consumer product suppliers. AFP will however be careful in its selection of product placement arrangements so as not to compromise artistic development or the commercial appeal of the production.

    Whenever practical, AFP will plan to shoot on location rather than suffer the high set costs and scheduling inflexibility associated with studio work, and may, when appropriate, produce filmed entertainment in foreign locations. Depending on the subject matter of the production, foreign locations and crews may be used. Foreign settings, coupled with foreign government subsidies, can greatly potentially benefit the corporation.

    C. Post-production phase. The post-production phase consists of all aspects following the production phase of principal photography. AFP recognizes the editor's importance to the potential commercial success of any filmed entertainment production and the corporation will bring 

the editor in during the final days of the production phase in order to ensure complete creative cohesion throughout the production.

Appointment and replacement of the producer

    The producer and/or co-producer of the film production may be removed as producer and/or co-producer at any time for "just cause" and contractual agreements. in the event of removal of a producer, a new producer shall be immediately appointed, who shall thereupon succeed to all rights, duties, privileges and obligations of the producer of the feature film production.

Duties of the producer

    A.  The producer, at the expense of and on behalf of the corporation shall implement, or cause to be implemented, all major decisions of the film production and shall conduct or cause to be conducted the ordinary and usual business and affairs of that production, all in accordance with the provisions of the corporation.

    B.  The producer will obtain bids and negotiate contracts and commitments with respect to any major decision(s) to be approved by AFP. After such contacts and commitments have been approved by AFP and have been accepted by the producer, on behalf of AFP, the producer will (i) collect for the amount of AFP and its Productions, all sums due; (ii) enforce and protect ESP’s rights thereunder; and (iii) cause AFP to punctually perform and discharge its obligations and duties thereunder.

    C.  The expenses incurred by the producer in the performance the duties of that position and obligations hereunder shall be borne by the individual production.
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    D.  The producer shall hire and/or appoint all professionals related to the production for the film.

    The producer will cause to be prepared and submitted to AFP for their approval, a budget setting forth the estimated receipts and expenditures (capital, operating and other) of the production for each term of production of the feature film. when approved by AFP the producer will implement the budget and shall be authorized, without the need for further approval by AFP, to make the expenditures and incur the obligations provided for therein.

Communications policies

    Current industry practice is for the distributor to finance and determine the entire campaign from concept state through implementation in the various media. But AFP will, when appropriate, make every effort to participate in all marketing opportunities made available to each filmed entertainment in order to fully benefit from the marketing oriented pre-production phase, and fully exploit the marketing "hooks" placed throughout the films.

    AFP intends to maintain maximum marketing control and will negotiate such terms with distributors and its own distribution department. Control of marketing will allow AFP to shift the campaign to benefit AFP in all market segments, rather that just the one(s) controlled by any particular distributor.

    AFP recognizes these six aspects of marketing which directly affect a filmed production's success:

    A.  Reviews.  Because audiences today are more discriminating, reviews become increasingly important for the success of a movie. They are viewed as much more objective than advertising. Every attempt will be made to induce recognized reviewers to attend previews and read the press releases on AFP productions.

     B.  Publicity.  Favorable editorial space can dramatically improve the awareness of a specific film. a thorough marketing effort requires the use of competent full-time publicists in New York, Los Angeles and other top metropolitan markets worldwide to ensure that every possible potential for publicity is exhausted.

    C.  Advertising campaign. An effective ad campaign will attract attention, stimulate awareness, highlight salient characteristics and create audience expectations which, when adequately fulfilled, directly affect word-of-mouth, which is the superior form of publicity.

    D.  Promotion.  From radio give-aways to merchandising tie-in promotions can effectively create further awareness on both local and national levels.
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    E.  Theatre.  The demographic and geographic profile of the theatre must match that of the film. distributor and distribution department representatives who have strength among theaters offering a good fit are preferred.

    F.  Word-of-mouth. As mentioned above, AFP recognizes this to be the single most important factor in the success of filmed entertainment. advertising and other forms of target audience's manipulation will bring people into the theatre but will not stimulate and maintain an audience's interest. Satisfied patrons are the key to the success of filmed entertainment, although marketing and advertising elements will draw in the initial audience/buyer.

    AFP will plant word-of-mouth "hooks" into its filmed entertainment in order to assure good word-of-mouth.

Financial policies

    The financial policies of AFP are designed to serve as a "check and balance" on marketing and production and to ensure a maximum of revenue and income against a minimum of cash flow and risk. there are several corporation financial policies that make this possible, including diversification, budget and exposure limits, control, purchasing power and low overhead.

    A.  Portfolio diversification. By producing several filmed entertainment projects throughout the year, the risk of one are reduced by the success of others.

    B.  Budget limits.  AFP will generally pursue filmed entertainment in the $10.0 mm to $15.0 mm range. Since the revenue from theatrical films has been shown not to be closely correlated with the production costs, this budget range has the highest probability of recoupment. These budgets are large enough to yield the quality required to enter any of the several channels of distribution, including U.S. domestic theatrical, home CD, pay television and international markets.

    C.  Exposure limits.  AFP will generally only begin the production phase when exposure to AFP is 50% or less, and will secure distribution agreement(s).

    D.  Completion guarantee.  AFP will secure a completion guarantee on most of its filmed entertainment, however, guarantees are not generally available on film productions budgeted less than $1,000,000.00. A completion guarantee assures that the production is brought in on budget and provides the corporation with a formal third party audit of production expenses during the production and post-production phases. If, for any reason, the production goes over budget while covered by a completion guarantee, the completion guarantor, not the corporation (and 

its investors), pays for the budget overage. If there is no completion guarantee the producers are responsible for raising more funds to complete the production by selling portions of their share of ownership. This particular project will not have a completion guarantee due to the Major investor of $54,000,000.00 is not requiring a guarantee(shot at their studio).   
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    E.  Distribution agreements. These change from property to property and there is no set policy extant to the entertainment industry. But AFP has established a set of guidelines to negotiate distribution arrangements via its distribution department.

        (1)  AFP will attempt to avoid cross-collateralization between channels of distribution thus preventing distributors from deducting losses suffered from one channel from the profits gained in another.

        (2)  AFP will attempt to retain control over theatrical distribution. in particular, U.S. domestic theatrical distribution, is the most important market as it is likely to create the degree of demand within the other markets.

        (3)  AFP will attempt to preserve significant benefits in the motion picture if it becomes a hit.

    F.  Ability to commit.  Once AFP has reasonable assurance that the other criteria are met, it can proceed with the project and make specific advances as these factors are more favorably negotiated in advance. The financial strength of AFP and the strength of the production budget should be sufficient to allow any individual or vendor to make commitments to AFP without hesitation.

    G.  Control.  AFP may enter into co-production arrangements from time to time, but AFP will not put its resources at risk in situations that it does not have control of or proper liaisons to balance equity of management with the co-producers.

    H.  Leverage.  The ability to quickly recover production costs greatly increases the number of successful films that can be produced. therefore increasing chances of profits then and in the future.

    I.  Economics of Scale.  The strategy of AFP to pursue multiple productions each year gives it a certain economy of scale and, with each production, AFP will attract quality individuals who will become part of AFP's informal talent and personnel pools.

    J.  Low overhead.  AFP intends to initiate operations with a very low direct overhead using members of the board of advisors, board of directors and other project-oriented independent individuals known to AFP.

    K.  Ancillary business.  AFP will, as it grows, acquire certain resources that can be of use to other producers. since working with other producers yields more benefit than working against them by competing with them, AFP would make these resources available on a fee basis and share those fees with investors.
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America Film Productions, LLC

The Investment

Total Investment is: six feature films at $10,000,000.00 each.

$60,000,000.00

(Total Investment)

Return on Investment

(See First year projection and Proforma: five years)

This project now has a commitment from two investors.

$54,000,000.00

&

1,000,000.00

Final amount needed to start productions

$5,000,000.00

All deals negotiated

Simply call John Silver or Scott Salmon as listed on the cover sheet.

(minimum return is original investment back from first money 

        generated plus a prorata back end of 50%)
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AMERICA Film Productions, LLC

The Productions

"SLICER, DECEPTION, EASTGATE, GRANDPA PEACE, PAST LIVES & GOOMBAHS”
ninety minute feature length feature films

1:85  35mm  format

Heart pounding action!

Registered

“SLICER”


- WGAw no. 1230959

“DECEPTION” 


- WGAe no.  158565

“ EASTGATE” 

- WGAe no.  158373

“GRANDPA PEACE” 
- WGAw no. 1276965

“PAST LIVES” 

- WGAw no. 833646

“GOOMBAHS” 

- WGAw no. 670151 

written 

by

John Silver
&

Scott Salmon
Psychological Thriller!

Electric Horror!

Action/Adventure!

Ancient Mysteries!

Unequaled Tension!

all in

these exotic adventures.
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AMERICA Film Productions, LLC

The Feature Film Production General System

                    



* Union signatory

                    



* Low cost locations

                    



* Award winning crew

                    



* Award winning composer

                    



* Top quality screenplay

                   



* SB production catalog system

                    



* Low cost production

                    



* Audited accounting
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AMERICA Film Productions, LLC

“SLICER”

Synopsis

   ELLEN, a beautiful and elegant thirty something woman walks casually down a broad sidewalk that threads through a dark city park near the river. She casually looks at the tree line and her surroundings as she continues to move forward through the shadows. 

   A street person is just ahead of her limping and struggling to move faster. Ellen keeps her steady pace. The rumpled man looks back and then turns. He keeps moving forward looking toward the park exit just a few feet away. Suddenly he is attacked from the darkness and thrown to the concrete with such force he is can't move. Just as quickly Ellen is leaning over him smiling. She kneels and a crunching sound is heard while blood runs from around the man's neck.

   A city bus stops and SAM SLICER, a happy young man of about thirty gets off the bus carrying a briefcase with a business sign on it: SAM'S COMPUTER SERVICE. He sees Ellen and the man in the shadows. Sam is shocked. He doesn't know whether to run or hide. Ellen turns and looks at him cleaning her bloody mouth. She slowly stands while looking at Sam and walks on.

   Sam starts to walk toward her. She suddenly turns and fakes a move toward him and he freezes. She walks on smiling. 

   At the hospital an ambulance arrives with an assault victim from the city park.  DOCTOR JACK VANDENOFF, a thirtish medical doctor that is prepped for surgery moves into the surgical suite. He stops beside an operating table looking down at his patient that has been readied for the procedure. The doctor’s eight-inch surgical line is marked by a blue medical marker. 

   Jack puts his scalpel tip on the line and begins to cut true and straight. His scalpel slides on as it opens the skin to the end of the line. The doctor continues. Suddenly a hand encased by a plastic glove covers his hand and stops him. Doctor Vandenhoff looks up at his reserve surgeon and stares for a moment. The Female back-up tells the doctor she will finish and he needs to go home and rest.

   Jack leaves the hospital embarrassed by his situation. He can't decide whether to be angry or hurt. 

   On the way home he encounter two street people that try to rob him. Jack is so angry he cuts the men with his scalpel until they bleed to death before him. He is pleased with himself but is courteous about his satisfaction with the morbid act. 
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“Slicer”, continued

   When he gets home his lover Ellen is waiting. They share their stories without details and Ellen decides they need to eliminate Sam, the witness to her crime. They set out to kill him and the duo find Sam at an office where he works at night. Sam calls his policeman brother for help and RONNIE shows up not realizing the serious trouble his brother is in. He smiles at his brother when he enters the building. “Where’s your pocket protector?” Sam’s not amused. “Where’s your bullet, Barney.”

   Ronnie continues, still not understanding the danger. “Have you seen Jane, the terrorist?”

   Sam is panicked as he answers. “No, we’re over. She said, I’m a geek. Get your gun out they’re here.” Ellen and Jack break into the office and attack Sam. Ronnie quickly draws his side arm and shoots them both and they go down but quickly get up due to their growing vampire powers that have been a well-guarded secret until now. Ronnie and Sam narrowly escape.  

   The fang war rages on until all is revealed; Sam and Ronnie are half-bred vampires and heirs to the Bloody Royal Throne. The unlikely heirs can walk in the sun and don’t like the sight of blood but are forced to defend themselves against attackers and now take the throne if they live. The brothers find out Ellen is their lost sister, the chief of police is hiding a group of vampires in the police higher ranks and he is the Marquee of the Royal Vampire Family, The older but youthful  priest that is helping Ronnie and Sam is their father and the Marquee is their grandfather.

   The fight is on for the throne of the Vampire Empire and may the best fang win.  

End
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EASTGATE
The Black Viper Adventurers

Synopsis

   JOHNNY EASTGATE, a brilliant teenage boy runs into a German super spy named OFFENHAUSEN by accident and slows him down just long enough for a G-man to nab the villain and make Johnny a hero. His cleaver fortyish friend and tutor, OTTO sees the whole thing and clues Johnny in that the man he delayed is a Nazi spy and he should be careful.

    Times goes on and finally Johnny with his friend Otto go to a cave searching for treasure due to a map they found that belonged to the spy. Johnny and Otto are captured by the G-man, the captured spy and BONO HAUSER a man that works at the EASTGATE family laboratory were Johnny and Otto work. Otto realizes they were tricked. The spies really wanted to capture Johnny to use for the Nazi war effort due to his over two hundred I.Q. 

     Everyone searches for Johnny and Otto. CONNOR, an Englishman and the EASTGATE head butler finds them and helps the duo escape. Johnny and Otto break out the high tech futuristic gear to search out the ruthless spies and put them out of business, but are captured again by the cleaver leader of the spy ring.

     Finally, the quiet Max, Johnny's middle-aged uncle decides the BLACK VIPER is needed to save his nephew and capture the spies. Max is new at the Black Viper super hero role and makes a few mistakes while trying to save the day. HELEN Johnny's girlfriend steps in and through her efforts Black Viper does save her life and the day.

End

16

“GRANDPA PEACE”

Synopsis

   EDITH VEIN, a very neat elderly and athletic woman in her seventies walks with her husband CHARLES, on the aging narrow sidewalk near their home. They are attacked by hostile gang members that rule the mean streets of the once two story showcase homes. Her spouse is killed after a savage attack, but before Charles dies he ask for revenge. At first Edith is hurt and intimidated, but as time passes she becomes angry.

   Edith by chance meets an old friend's daughter that is a policewoman. They decide to solve the crime wave in Edith's neighborhood. The first accidental criminal victim is a bum that constantly abuses Edith. On a late night he breaks into her house and runs into a butcher knife Edith is caring. She decides killing the bad guys is easy and follows the bleeding bum to the alley and finishes him off. The blood flows as the termination of criminals begins and Edith's new friend covers for her.

   Finally Edith learns the gangs are being paid by a developer to run everyone out of the neighborhood particularly her. She goes after him and kills the wrong developer, but quickly corrects her error.

   Edith is found out by a friendly policeman and goes out in a blaze of glory or maybe it was the policeman and the poor old innocent woman was just caught in the cross fire and wounded.

End

17

“DECEPTION”

Synopsis

   SAM SEVIER', a middle-aged professional soldier turned government agent pushes hard through the jungle headed for a burning American helicopter. He arrives to find a young diplomat and a Marine pilot are dead. Sam takes the diplomatic case from the dead man's wrist with his key. Suddenly gunfire slams into the helicopter all around him. Sam ducts for cover.

   Sam quickly discovers two old enemies, A German and a Frenchmen are mercenaries hired to take the top secret case that his government has paid him to bring home. Suddenly all hell breaks loose and Sam is forced to defend against Cuban soldiers and his old enemies. He is badly wounded but is able to kill most of his attackers and come to terms with the others.

   Sam is able to stumble away from the danger through the jungle. After another encounter with Latin thugs, he survives and finally moves to his pick-up point. Sam sits on a rock over looking the lush valley below thinking about home. His weakened thoughts take his back through his life trying to recall what he may never see again.

   Sam Sevier's life is retold as he enjoys the visions of his childhood adventures, his teen years, those great times as a young soldier and finally his career as a rouge government agent contracting his serves to the free world. A career that has brought him to this dangerous place. 

   This Sam's last mission that will send him home for good to his loving wife and baby son that keeps him going, if he can just hold on a little while longer. He has discovered one thing from all of his experiences, the love of his family is all important and being an DECEPTIONable man earns that love.  

End
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“PAST LIVES”

Synopsis

In the past century, three thieves, Jimmy, Victor and Big Jingo, steal an ancient artifact dagger; The Sapphire Dragon, from the Field Museum in Chicago on it’s opening night, in the year 1893. Victor hands the dagger to Jimmy as he reaches the ground.  Jimmy stabs Victor, killing him, and almost fatally wounds Jingo with the Sapphire Dragon. Jimmy goes to the cemetery to hide the Sapphire Dragon in a mausoleum, unaware that the wounded Jingo follows him there. Jingo knocks Jimmy unconscious and buries him alive in a deep in the mausoleum, with the Sapphire Dragon. Jingo expires on his way out of the cemetery … and Jimmy wakes up in the crypt where his screams remain in the mausoleum heard only by the other corpses.

This robbery and betrayal lead to karmic consequences that manifest in present day Chicago, as the three are reincarnated into the new century he betrayed pair seeks the Sapphire Dragon and retribution.

Present day, Jimmy is reincarnated as Richard, a very successful young architect married to the movie-star pretty, AMANDA.  He lives with chronic insomnia and has a problem riding in elevators; particularly by himself. 

Richard suddenly finds himself being stalked, harassed and intimidated by an unseen people. A blowout on the road showed that the inside of his tire was cut; a car narrowly misses hitting him as he steps off the curb; the reflection of the stalker, whose face appears in the store-front window, and quickly disappears when Richard sees it and turns to approach him. The stalker goes as far as masquerading as a Salvation Army Santa standing behind his pedestal outside Richard’s office building. But when the stalker goes as far as stalking Amanda and her girlfriend having lunch at the Greenery Restaurant, he decides that going on the offensive offers him his only chance of surviving the increased threats on his and Amanda’s lives. He ultimately recognizes the stalker and turns the tables by following the stalker and finding out everything about him that he can. The results are shocking as Richard’s past from his previous life is slowly revealed.  Richard follows the trail, which leads him to the cemetery where he sees his prior self lying suffocated in his coffin.

Richard wins his struggle against his stalker, who he sorrowfully kills. He finds the Sapphire Dragon, which he restores to the museum and Richard and Amanda go back to their normal lives.  

Feeling free from their nightmarish experience, Richard takes Amanda on a carriage ride along Michigan Avenue. The coach driver raises the whip to start the horses.  The back of his hand comes into frame and reveals the prominent tattoo of the Sapphire Dragon to the audience.

End
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“GOOMBAHS”

Synopsis

Goombahs is an unconventional love story set within a ferocious background of mob betrayal, revenge and retribution where friendship runs as deep as the red blood in your veins and where that same friendship produces your killer.

VINNIE, New York mob crew-boss is set up by his nemesis, TONY DUCKS of the New Jersey mob’s Assassination Squad.  Tony, who has a personal vendetta against Vinnie has one of his people call Vinnie at home one night.  The caller claims to be a friend who Vinnie once helped out and heard that there is a contract out on Vinnie. Never knowing for sure in this business whether the threat is real or not, Vinnie grabs some money, guns and runs.

When he is discovered missing by his own family, they believe that Vinnie must have turned against them, possibly given state’s evidence to the feds. They then put a contract out on him.  Vinnie goes to Italy to hide out.  ROSIE, Vinnie’s fiancée, leaves her job and goes to him.  The mob learns of Vinnie’s whereabouts and sends Vinnie’s best friend, JUNIOR, to kill him.  Junior shoots Vinnie and thinks that he killed him. Junior returns home and reports that the job was a success and that Vinnie is dead.

Rosie holds a mock funeral for Vinnie, which his mob family, his killers, attends.  They always pay respect.

During the mock funeral, Vinnie in a blue repairman’s outfit with cap down low over his brow, enters Junior’s apartment carrying a black duffel bag.  He puts plastic explosives in Junior’s answer machine.

Junior returns home and turns on his answer machine. While Vinnie’s voice is saying goodbye, Junior realizes that it is too late to escape.  The answer machine explodes and blows Junior out of the window in flames.

Vinnie, walks away after watching the explosion and murmurs to himself.  

“When I got into this business, I never expected 

to die in my bed unless somebody put a bullet in 

me while I was asleep.  And if that happened it 

could only come from one person, the only guy 

that could get close enough, my best friend.” 

End
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AMERICA Film Productions, LLC

“Cast (wish list)”

“SLICER” Cast of Contemplated Stars

ELLEN - Winona Ryder,
Rose McGowan, Milla Jovovich or Jennifer Esposito

SAM -     David Arquette,
John Lovitz or Rainn Wilson

RONNIE  - John Gries, Neil Patrick Harris or Timothy Olyphant

JACK - 
Mark Edward Howell or Christian Slater 

MARQUIRE - John Cusack or Steve Railsback

PRIEST - John Silverblum,
Ben Stein, Dennis Hopper or Tom Arnold

“DECEPTION” Cast of Contemplated Stars

Sam Sevier - Matt Damon, Leonardo DiCaprio, Dennis Quad or  Mark Wahlberg 

Carl - Mark Edward Howell, Bill Paxton, Christian Slater or Samuel L. Jackson

Suzanne - Hillary Swank, Alicia Silverstone or Roselyn Sanchez

“EASTGATE” Cast of Contemplated Stars
Johnny - Micheal Cera, Zac Efron or Jonah Hill

Otto -  John Silverblum, Laurence Fishburne or Eugene Levy

Max - Gerard Butler, Clive Owen or Christian Slater 

Connor - Alan Rickman, Ewan McGregor or Rowan Atkinson 

Helen - Megan Fox, Rachel Weisz, or Ellen Page

Offenhausen - Mark Edward Howell, Hugh Jackman, or Jake Busey

“GRANDPA PEACE” Cast of Contemplated Stars
Edith Vein - Bonnie Bartlett, Whoopi Goldberg, Alfre Woodard, Isabella Rossellini, Kathleen Turner or Mia Farrow  

Connie -Winona Ryder, Natalie Portman, Zooey Deschanel or Keri Russell 

Carl - Mark Edward Howell, Billy Baldwin or John Lovitz  

“PAST LIVES” Cast of Contemplated Stars

Richard - Gerard Butler, Clive Own or Jake Gyllenhaal,

Amanda - Renee Zellweger, Reese Whitherspoon or Charlize Theron

Doctor Thompson - Alan Rickman, Pierce Brosnan or Kevin Spacey 

Stewart - Mark Edward Howell, Ewan McGregor or Tim Robbins

Paul - John Silverblum, Billy Baldwin or Jack Black 

“GOOMBAHS” Cast of Contemplated Stars
Vinnie - Russell Crow, James Wood or  John Cusack 

Rosie - Tea Leoni,  Selma Hayek or Eva Mendez

Tony  - Joe Pesci, Alex Baldwin or Chazz Palminterri

Junior - John Silverblum, Mark Edward Howell, Christian Slater or Billy Baldwin
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AMERICA Film Productions, LLC

Locations
"SLICER"

State of Louisiana, USA

“DECEPTION”

State of Louisiana, USA

“ EASTGATE”

State of Louisiana, USA

“GRANDPA PEACE”

State of Louisiana, USA

“PAST LIVES”

Chicago Illinois

State of Louisiana, USA

“GOOMBAHS”

New York, New York

Florence, Italy

State of Louisiana, USA
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AMERICA Film Productions, LLC

Feature Film Production Budgets x 6

Account           

                   
90 minute feature-35mm      
       

 Budget
Supervision and direction   ....………………………………………………………….........     $     
925,000.00

Music  …………....................................…………………………………………………….
135,000.00

Script  .....................…………..............……………………………………………………...
  65,000.00

Cast  ................………….....................………………………………………………………         2,000,000.00

Social Security  ..........................…………………………….……………………………….            414,000.00

SAG pension and welfare  .................………………………………………………………..            200,000.00 

Cast Insurance  ...........................……………………………………………………………..
  66,000.00

Casting and Audio Test  .................……………………………………………………..……        
  35,000.00
Total, above the line  ...................…………………………………………………………….      $ 3,774,000.00

Production staff  .………………………………………….................………………….........
630,000.00

Camera  .....................................…………………………………………………………..….
195,000.00

Sound recording  ...........................…………………………………………………………...
  85,000.00

Set design  .................................……………………………………………………………...
  95,000.00

Grip labor and equipment  ..................………………………………………………………..
  90,000.00

Electrical equipment  ......................…………………………………………………………..     
  85,000.00

Electrical labor  ...........................……………………………………………………………..
  80,000.00

Wardrobe  ...................................………………………………………………………….…..
  65,000.00             

Set dressing and prop labor  ..............…………………………………………………………
152,000.00

Makeup and hairdressing  ...................……………………………………………………..…
216,000.00

Raw stock  .................................………………………………………………………………
109,000.00

Processing (film)  .........................……………………………………………………….….…
  78,000.00

Titles and opticals  .....................…………………………………………...……………….…
105,000.00

Film editing  ...............................……………………………………………………………...
  95,000.00

Screening  .................................…………………………………………….…………………
    8,000.00

Process  ....................................…………………………………………………………….….
  59,000.00

Special effects and mock ups  ...............………………………………………………….……
680,000.00

Live stock, tack and wrangler  .............………………………………………………………..                -0-     

Scoring and recording  ....................……………………………………….…………….…….
  55,000.00

Transportation  ...........................………………………………………………………………
160,000.00

Locations, fees and permits  ...............…………………………………………………………
135,000.00

Unclassified expenses  ....................…………………………………………………………...
  75,000.00

Prints and ad's, marketing (1,500 theaters)  ..………………………………………………….       1,500,000.00  

Insurance (other than cast)  ..............…………………………………………………………..
  48,000.00

Payroll taxes  .............................……………………………………………………………….
  85,000.00

Other taxes  ..............................………………………………………………………………...
  24,000.00

Stage and studio  ...........................……………………………………………………………..
  85,000.00

Crew per diem  .............................……………………………………………………………...
  45,000.00

Crew transportation  ........................…………………………………………………………...
  55,000.00

Music and effects  ..........................…………………………………………………………....
  65,000.00

Pension and welfare  .......................…………………………………………………………...
  88,000.00

Contingency, completion bond and guarantee  ……………………………………………….
940,000.00

Production overhead  ......................…………………………………………………………...            53,000.00
Total, below the line  ...................…………………………………………………………..…   $  6,240,000.00

Total production cost  ..................………………………………………….………………….   $10,014,000.00

Rounded  ................................………………………………………………………………...    $10,000,000.00

Note:  Overlapping productions will allow for use of overlapping labor and products thereby allowing the use of this levelized and averaged budget x 6. All other P & A and promo. (if any) monies will be derived from distribution cash flow.
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AMERICA Film Productions, LLC, LLC

First Year Revenue Projection for  Six Feature Film Productions

Based on a small domestic and international market.

Estimated domestic returns.                



$285,873,840.00

( 1,500 theaters x 2,072 admissions

  per wk. @ $5.11 avg. x 3 wks. x 6 features.)

Estimated foreign theatrical.                



  128,643,228.00
(45% of domestic)

Total world theatre gross.                 




$414,517,068.00

All ancillary sources including television.  



  269,436,094.00
(65% of world, including U.S. military, DVD, 

pay and cable TV.)

Total gross. (except merchandising.)        



   683,953,162.00

Less 50% to exhibitors.                    




  -341,976,581.00

(world theatre gross)

Less 17.5% distribution fee.               




  -   59,845,902.00

(less exhibitors fee)

Less 10% of gross, ad's, promo. & prints.     



  -    68,395,316.00

(for additional theatre marketing)

Less 01% of gross, corp. administration fee          


   -     6,839,532.00
(cost to service) 

Total profit to distribute.                 




    $206,895,831.00

Investment back to investor.   (120%)           



     $ 72,000,000.00

(Avgd. Interest, points and principle)

50% of profit to investor. 
                



     $  67,447,916.00 

50% profit share to AFP.                                       


     $  67,447,915.00

Note:  These estimates are based on industry norms established by the U.S. Department of Commerce and a phone survey of film distributors.

All additional projection information was gathered from independent producers, Variety Entertainment Industry Magazine, trades projections and other related sources.
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AMERICA Film Productions, LLC

Six Feature Film Productions

Proforma: five year revenue distribution
Total cost to produce  $72,000,000.00

media sales      year                              year                         year

requirements      1           reserve            2            reserve       3         reserve

____________________________________________________________

Media       206,895,831                      67,447,916    -0-     33,723,958      -0-

net sales

50%           67,447,916    72,000,000  33,723,958     -0-    16,861,979     -0-

invstrs

50%            67,447,915                        33,723,958     -0-   16,861,979     -0-

AFP                                                                                                                 _                                                                                                                    
Distributed

to investors 134,895,831   72,000,000   67,447,916   -0-   33,723,958     -0-         

& AFP
___________________________________________________________

media net sales    year                     year                          5 year

requirements         4          reserve     5             reserve      total

___________________________________________________________

media income 16,861,979     -0-     8,430,990     -0-    333,360,674

sales

50% share to     8,430,990     -0-     4,215,495     -0-    202,680,338

investor

50% share to      8,430,989    -0-     4,215,495     -0-    130,680,336

AFP
___________________________________________________________

distributed         16,861,979              8,430,990             333,360,674

to investor

& AFP
_____________________________________________________________
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AMERICA Film Productions, LLC

Trust Account
Payroll Banks and Escrow/Accounting firms

Bank of America

Los Angeles, California

and

Metropolitan Bank

Little Rock, Arkansas

Proposed escrowed accounting firm

Arthur Andersen

122 E. 2nd Street

Little Rock, Arkansas 72201 
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AMERICA Film Productions, LLC

Completion Guarantee, Insurance and License
Completion Guarantee

(Not required by first investor (90% invested))

Insurance

Liability and property

Mr. Jay Pace, agent

North Little Rock‚ AR.

501/753-5207

License

All city, county, state and federal licensing requirements, if any, will be met.

Note: No special requirements are known at this time, nor are any expected.
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AMERICA Film Productions, LLC

Production Team
Producers..................................……..

John Silver and Scott Salmon
Executive producer............................ 
to be announced

Production manager............................ 
to be announced

Line producer..............................…….
to be announced

Associate producer.........................….. 
to be announced

Dialogue coach..............................…… 
to be announced

Director...................................……….. 
John Silver (Directors Guild of America)

Casting director...........................……..
to be announced

Film editor................................………. 
to be announced

Composer..................................……….
to be announced

Cinematographer............................…….
to be announced

Distribution manager.......................…… 
to be announced
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AMERICA Film Productions, LLC

Conclusion
    Jeff  and Sam created this production corporation to function as a centralized creative nucleus of experienced professionals in the entertainment industry. AFP's goal is to systematically create, produce and release high quality productions to the world market over a long term.

    AFP is the vanguard arm in charge of the production and release of this initial film. An ongoing standard schedule of film productions has been laid out and are in various development stages including  a marketing and distribution strategy.

    During start-up AFP expects to fully finance and produce the aforementioned film over a period of six to eight months. AFP may also participate in and may purchase rights or barter rights in motion pictures produced by others.

    AFP's principal investment objectives are as follows:

    1.  To generate sufficient cash receipts from the exploitation of its feature films in theaters and other media to provide cash distributions sufficient to return the original capital to investors and to provide cash distributions over and above such original capital;

    2.  To benefit from any appreciation in the value of the investment in production of motion pictures or the production, acquisition and distribution of filmed entertainment; and

  3.    To generate certain tax losses and credits which are anticipated to be available to offset taxable income from other sources after the termination of the original capital reimbursement, however, such benefits may not be available to offset taxable income from other sources after the termination of the original capital reimbursement, however, such benefits may not be available if AFP receives substantial revenues.   

        In the chosen locations, technical personnel and actors are less expensive than areas like Los Angeles and New York (box office draw talent and specialty personnel with be brought in to assure a quality product). Each feature will have a known box office marketable star and/or varying cameo appearances of like talent. 

     The combination of inexpensive location and low cost support will hold the budgets to an acceptable level to generate a profit at the earliest possible date. Through tight policies and a compatible production team this organization will deliver quality feature films and support the marketing of those films.

      See you in the movies! 
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